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SUSTAINABILITY

TINTEX DEVOTES 1.6 MILLION
FOR 30% WATER SAVINGS

With sustainability at the core of their strategy, Tintex has just replaced the machinery of
its dyeing section for more efficient models. A 1.6-million-euro investment that allowed the
company founded by Mario Jorge Silva (in the photo) to close 2018 registering a 30% drop
in water consumption, while maintaining its productive capacity.

READ MORE

SEVERAL AUDITS DENOTE
RIOPELE’S EXCELLENCE

Since the beginning of this year, Riopele carried out a
series of audits aimed at evaluating the environmental,
social and ethical performance of the company. The
results attest the compliance of several demanding
criteria and requirements in management.

READ MORE
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SONIX INVESTS 2 MILLION
IN FACTORY EXPANSION

Sonix, founded by is undertaking a total investment of
two million euro, which should be completed this
September and will endow its factory, in Barcelos, with
an added three thousand square metres of covered
area. The cutting section will be moved to the new area.

HR GROUP CENTRES
PRODUCTION IN A NEW
FACTORY

The HR Group will concentrate its whole operation —
currently scattered in two building — in a new factory
that should be finished early this autumn. Amongst
equipment and construction, the total investment is
estimated at three million euro.

TRIFITROFA DOUBLES DOWN
ON DIRECT EXPORTS UNTIL 2020

To double the value of their direct exports from five to
ten million euro is the goal that Trifitrofa has set for
2020. “The national market is taken. Now, we just hold
onto it. To grow we must go abroad”, justifies Jaime
Azevedo, 44, CEO of the company.

Oldtrading's Ecology seduces Bella Bodies. Our The news of Oldtrading’s

commitment to ecological fibres was music to the ears of Australian Bella Bodies, who

decided to not sit this one out and developed with the company from Famalicio its new line

of women’s intimate apparel, Bella Eco. Biodegradable polyamide and recycled elastane are

some of the sustainable raw materials that the Famalicao company has been investing on,

in a strategy especially directed towards more mature markets.
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"The economic growth that will

stem from the growing

automation and 5 0 O/
digitalization of companies 0
will bring about the creation

of new jobs" of Lameirinho’s sales are made in the US.
France and the UK are, respectively,
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