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THAT IS THE QUESTION

ARE WE READY FOR THE
DIGITAL CHALLENGES?

“Is the Portuguese textile industry ready for the challenges of digital economy? Braz Costa,
CITEVE'’s general manager, answers: "Our industry its not yet on full swing regarding the
digital economy, but it has what it takes to make way on it and end up on the front line”.

READ MORE

MORE FOREIGN BUYERS FILL
THE HALLS OF MODTISSIMO 53
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New records regarding the exhibition area (10% more
than in the previous edition) and more foreign buyers (a
growth of over 20%) were the good news that came out
of MODtissimo 53, which took place on February 27th
and 28th at Porto’s Airport.

LAURA’S PURSUIT OF
EXCELLENCE AND HAPPINESS

“I want to be excellent”, confesses Laura Carvalho,
general manager of BomDia, a first class home textile
company. “ I want people to produce more and more,
but I also want them to feel good anda happy to work
here”, concludes.

RIOPELE, THE BRIGHT
GREEN EXAMPLE

Associated since birth, in 1927, to the colour green,
Riopele continues betting on sustainability and circular
economy. The company, one of Portugal’s textile giants,
was chosen as standard-bearer of Famalicao Circular —
the industry’s new frontiers meeting.

LAMEIRINHO AND MODATEX
SUPPORT CHILDREN IN NEED

Lameirinho provided the fabric, MODATEX the labour
and the result is a range of children’s products that
promise to put a smile on the face of the children of Casa
Emanuel, a humanitarian shelter institution for children
in Guinea-Bissau.
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ZIPPY IS MORE OPTIMISTIC
AND HASSLE-FREE

In order to fit in with children’s true day to day, Zippy
adopted a new attitude, more hassle-free and optimistic
and wants to become a family’s partner, helping the
parents throughout the growth of their children.

READ MORE

UNIFARDAS WANTS TO
CONQUER FRANCE WITH A NEW
IMAGE

Unifardas enters 2019 with a new international strategy.
A new logo, a new website and renewed catalogues are
the main ingredients with which Unifardas expects to
achieve a higher position in foreign markets, especially
Spain and France

READ MORE

MODtissimo says see you soon. From the Moroccan businessmen entourage to
Arab stylists and buyers from all geographies, the visit to the various stands in search of

novelties, creativity and innovation was the event’s highlight, as the pictures show.

READ MORE
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"Every season we must be able to

reinvent ourselves. Looking 2, 5 m i I I i o n

back is nice, but looking
forward is the real

challenge" euros is the amount that Gierlings Velpor
is investing in equipment, a program that
PAULO AUGUSTO DE OLIVEIRA will be completed in May and will allow it

to almost double sales, which in 2018
reached nine million euros

Administrador
da Paulo de Oliveira
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