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THE CHECK, PLEASE

10 THOUSAND SAMPLES
ARE ATB’S TRUMP CARD

Alibrary with 10 thousand samples is one of the trump cards of Acabamentos Téxteis de
Barcelos (ATB), a feature that makes the company proud and that allows it to remain
competitive in a world where fast fashion rules and the tradition of only presenting two
collections a year is reaching extinction.

READ MORE

SUSTAINABILITY AND QUALITY
ARE THE KEYS TO SUCCESS

In Paris, the 50 Portuguese companies present at
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Premiére Vision got the most important validation of all:
that the sustainability, quality and innovation route
they’re currently following is the recipe for success and it
will keep the industry on the right track.

PENEDO IS A BEACON
OF INNOVATION

"There is no success without suffering”, says Francisco
Xavier Leite, CEO of Texteis Penedo, a home textile
company that is a beacon of innovation of the
portugueses industry.

GLOBAL TEXTILE CONVENTION
WITH EYES SET IN PORTUGAL

Seen as a unique case study of the Textile and Clothing
Industry’s regeneration based on innovation, design and
service, Portugal was presented at the ITMF World
Convention as an example to other countries.

LANTAL CENTERS PRODUCTION
ON GIERLINGS VELPOR

In 2019, Gierlings Velpor will conclude an investment of
2.5 million euros in equipment which will allow the
company to almost double its sales. In 2020, the firm’s
sales are expected to reach 16 million euros.
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A. FIUZA AND UMINHO WANT
TO AID FOOTBALL PLAYERS

A. Fitiza & Irmao has concluded an investment of 1.5
million euros in production, training and equipment,
continuing to focus on the development of its new
groundbreaking product that promises to help football
players.

PEDROSA & RODRIGUES
AIMS TO THE US AND GERMANY

To make between 15 and 20% of sales in the United
States is one of the goals set by Pedrosa & Rodrigues,
which is also aiming at the German market as part of its
diversification strategy.

MORE IMPORTANT THAN DOING
IS TO SHOW THAT YOU DO IT

“What strikes me te must is the undoubted importance
of communicating sustainabilitystrategies, which means
that brands thought about the subject and established
guidelines in this matter, at lest for the next decade”,
writes Braz Costa, CITEVE general director.
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Textiles have their own gallery at the museum of ancient art. The
National Museum of Ancient Art’s new gallery is exclusively dedicated to textiles, and will
display, in addition to temporary exhibitions, a collection of 4,600 pieces gathered over the
course of 180 years. The inaugural exhibition evokes the chronology of the collection itself

and reveals that the first textile purchases date back to the beginning of the 20th century.

"We don't want to have our

own brand because we don't
want to compete with our 1 0
customers"

PAULO RODRIGUES thousand

Fiorima's Industrial

Director
kilometers of fabric are sold by Adalberto
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