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SUSTAINABILITY

PORTUGAL DRESSED IN GREEN
TO SHINE AT HEIMTEXTIL

More and more consumers each day realize that there is only one planet and that it’s vital
to hit the brakes and stop destroying our finite natural resources. The Portuguese home
textile companies got the message and presented at Heimtextil the results of their bets on
sustainable and nature-friendly products.
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INBICTUM IS THE INDUSTRY’S
NEW COLUMBUS’ EGG

The latest and brightest Columbus’s Egg of the
Portuguese textile industry is Inbictum, a fashion brand
and technological start-up which believes that the path
to success is not to foist products upon the consumer,
but ask him first what kind of clothes he really needs.

MUNDOTEXTIL INVESTS
18 MILLION EUROS

Mundoteéxtil is concluding a 18 million euros investment
in the retrofitting and modernization of its Vizela plant.
This investment allows the home textile company to
increase its levels of competitiveness, by producing
more, spending less and directing their industrial
flexibility to the production of small series.

BRUSSELS EXPRESS PRAISES
THE INDUSTRY’S ECO PIONEERS

The Portuguese textile and clothing industry is one of
the pioneers of sustainable fashion, says the journalist
Rosetti Rivera in an article entitled “5 sustainable
fashion trends in 2019” published in the Brussels
Express.

TEXTILE EMPLOYMENT
GROWS 10% IN THREE YEARS

The Portuguese textile industry has been creating net
employment for three years in a row. The 12 853 jobs
created between 2013 and 2017 represent a 10% increase
in the sector’s employment.
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TMG AUTOMOTIVE,
COMPANY OF THE YEAR

TMG Automotive was awarded Company of the Year by
Excellent Economia, an initiative held by Negocios (a
Portuguese daily business newspaper) and PwC. BMW,
Mercedes, Volvo, Toyota, Porsche and Jaguar are
customers of this company, which owns 20 patents.

THE TIMES
THEY ARE A-CHANGIN'

“Our margin to embrace the radical change that is
approaching is scarce. Some can still do it. Others no
longer can, even if they aren’t aware of it. Our success
can be pursued, but it will be much more demanding”,
writes Paulo Vaz, T’s editor.

Portugal attracts international buyers and journalists. Portugal’s space
at Pitti Uomo has established itself as a mandatory stopping point for buyers from all over
the world. In addition to the new contacts and orders, the “Guest Nation” title also brought
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the public and international press recognition.

READ MORE

"Portugal, Spain and France

are our priority markets. We

don’t want to open stores 1 0
everywhere without first being

able to consolidate the brand in

those markets" m i I I i On

RITA CALHEIROS

Salsa Brand & Marketing . L.
of Riopele’s investment program for the

next five years. In the last five years, the
company has invested 23 million euros
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